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Answer briefly.

What is Moral appeal?

Why is ASCI needed?

State the types of Sales Cost Analysis.

What is Sales Management Audit?

Which formula has been developed to determine the sales force based on salesman
productivity approach?

Discuss the roles of ASCI.

Explain the stages of the process of the Advertising Message Development.
OR

Explain the copy of Radio and Television advertising.

Explain the methods of Consumer Jury Survey and Exposure of Audience.

Describe the process of performance appraisal of sales force.
Explain the conditions for appointment of salesmen.
OR
Explain product wise sales analysis.
Describe the different tools of motivation of a salesman.

Write a Short note on : (Any one)
Structure of advertising message
Advantages of fixed salary scheme
Case Study :
Jigaji “Y” is a large Indian company that manufactures shoes and clothing. It
was founded in 2020 and is located in Marine Beach, New Mumbai. Today, it is the

third largest shoe brand in India. The company is facing legal trouble over misleading
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advertisements for its shape-up shoes, which claim that they can help users lose weight
and strengthen muscles without going to the gym for a workout. The company has been
running advertising campaigns in various media outlets, providing specific evidence of

health benefits and false claims.

Questions:

1.  How can a company stop misleading advertisements?

2. What role can consumers play in stopping misleading advertisements?
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